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The People
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Entrepreneurs
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| “teach” people how to get more of what they really want from their

personal and professional life, by increasing their influence.

*Influence = Adding aligned value to

Reason = ALL opportunity comes

the life and businesses of others
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Behavioral Styles

Connection
Communication
Presentation Skills
Selling Skills
Negotiation Skills
Leadership
Customer Service

Team Effectiveness

through other people

I’m uniquely qualified to teach each of
these disciplines of influence because
I’ve been studying them since | was 15
years old, have been coached and
mentored by top experts in each
discipline, and have successfully used
each one to build a successful sales
career and then launch 4 successful
businesses of my own.

Additionally, | have been hired by many
top companies (small, medium and
large), and educational institutions to
train their executives/employees/
customers/staff/students on each of
these disciplines, for the past 15 years.
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What | do | “teach” aspiring entrepreneurs/business owners how to start a business,
doing something they love, WITHOUT taking a huge risk, going into debt or
quitting their 9-to-5 until the time Is right.

The People

What | teach:
The “Write Your Own Ticket”

Aspiring Entrepreneurs

_ Grow Into Business Blueprint™

Aspiring Business Owners

Reason = It’s better to “grow” into
-> business than to “go” into business if

you want to minimize risks and increase

your chances for longterm success

Personal and Business Vision

B What kind of business to start
| : I’m uniquely qualified to teach this

How to get started the right way blueprint because I’'ve launched and built
U _ _ 4 successful businesses of my own, have
e How to test and validate your ideas helped my students to do the same, and |

: continuously study and apply best
P How to get paying customers practices form current market trends and
r Sales and Marketing leading experts across markets and
: iIndustries.
Negotiation Skills
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t Leadership & Influence

Customer Service
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